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Nestlé’'s former chief executive called it a "nutrition, health and wellness company.’ Yet as
the company seeks to be a global leader in food allergy treatments and looks forward to

launching a personalized line of vitamins, 70% of their products are junk food

The food industry has a history of confusing consumers, using strong PR campaigns that
call "processed food" a misunderstood term, hiding behind the science propaganda of the

ILSI and using illegal tactics to achieve their goals

After a boycott and bad press caused the Grocery Manufacturers Association (GMA) to
lose membership, they regained standing in the industry by simply changing their name

to Consumer Brands Association in 2020

No matter how much renovating, reconfiguring or reprogramming manufacturers do to
junk food ingredients or processing, the products will never be a healthy alternative food
source. They are large contributors to obesity, Type 2 diabetes and heart disease and

may increase the risk of bone fractures

In recent decades, the food system has dramatically changed, which in turn has

impacted food safety and human health. Company documents from Nestlé, one of the

largest food manufacturers, reveal 70% of its products are junk foods.” Vegetable oils?

and

changes in how cereals,® salads* and meats® are grown have dramatically altered

the overall safety and nutrition of most people's diets.
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Americans spend 57.9% of their food budget on ultraprocessed foods, like those
produced by Nestlé.c This means more than half of what the average person in America
eats are foods that can be purchased in a local gas station or convenience store.

Ultraprocessed foods often have added sugar and account for 89.7% of added sugar in
the diet,” while coming from an industry with a long history of intentionally confusing
consumers. It's crucial to be informed and vote for your beliefs on state and federal
ballots, and with your pocketbook when choosing your food.

Nestlé Health and Wellness Claims Are False

Former Nestlé chief executive Peter Brabeck-Letmathe characterized Nestlé as a
“nutrition, health and wellness company.’ Yet 70% of the overall products produced by
the company are junk foods.

The Financial Times reported on a presentation sent to top executives of Nestlé
Corporation in 2021. In the presentation, Nestlé acknowledged only 37% of their food
and drink revenues ranked above 3.5 on a 5-star scale using Australia's Health Stars

rating system.

Using the same scale, 96% of all the company’s beverages, excluding pure coffee, and
99% of their confectionery and ice cream products also failed to meet the 3.5-star
threshold.

Executives at Nestlé are reportedly considering new commitments to nutrition and
updating the internal nutrition standards. Nestlé’s chief executive Mark Schneider said
the company recognizes that consumers are looking for healthier diet options and is
seeking to become a global leader in food allergy treatments.®

In an interview with Bloomberg, Schneider said “processed foods” is a misunderstood
term, since when you cook whole foods at home, you're also processing food, and said,
“So processed food per se is not a good or bad thing.” He was excited by the company’s
upcoming line of vitamins, saying, “Personalized vitamins, minerals and supplements

are going to be the next frontier.""°
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However, the source of the vitamins, minerals and supplements is crucial to the
product’s bioavailability and biochemical properties. Will the vitamin, minerals and
supplements from Nestlé follow the same path of many of the company's other
processed foods, filled with sugar and additives?

Outrageously, even with Nestlé’s dismal food and drink portfolio, the Nestlé company
ranks highest in efforts to encourage healthier diets across the world's largest food and
drink manufacturers.’ Financial Times reports Nestlé said:2

“In recent years, we have launched thousands of products for kids and families
that meet external nutrition yardsticks. We have also distributed billions of
micronutrient doses via our affordable and nutritious products.

We believe that a healthy diet means finding a balance between wellbeing and
enjoyment. This includes having some space for indulgent foods, consumed in
moderation. Our direction of travel has not changed and is clear: we will
continue to make our portfolio tastier and healthier.”

Food Manufacturers Have History of Confusing Consumers

Despite the company’s strong PR campaign, the industry has a long history of confusing
their consumers. Most large food manufacturers had been members of the Grocery
Manufacturers Association (GMA). Before 2020, they were the largest and most

powerful lobbying group for the processed food industry.

The science propaganda arm of the GMA was the International Life Science Institute
(ILSI). Together, these organizations had consistently supported pesticide producers
and junk food manufacturers. In 2014, | dubbed the GMA the most evil organization on
the planet as it worked hard to ensure the growth of subsidized, genetically engineered

and chemically dependent, highly processed junk foods.

In its history, the GMA had also proven it would break the law to achieve their goals. As |
reported in the link above, during the 2013 ballot campaign to label GMOs in Washington
state, the organization used illegal actions to hide the identity of members who donated
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funds to the opposing campaign, which shielded them from consumer backlash. This
helped defeat the ballot by a 1% margin.

However, the illegal actions came to light and the GMA was sued for money laundering
and intentionally violating other laws, found guilty and ordered to pay an $18 million
fine. In the years that followed, the Organic Consumers Association called for a traitor
boycott on all products owned by GMA members.'3.4

The aim was to send a clear message to the food industry that consumers would no
longer tolerate their lies, deception and lack of transparency. By 2014, companies began
leaving GMA and in 2017 the Organic Consumers Association reported’> some of the
heavy hitters that had recently left the organization included Mars Inc, Campbell Soup
Co., Nestlé and Dean Foods.

All told, the organization lost approximately 50 members from 2012 to 2017. Prior to
this, the ILSI had been flying under the radar as a classic food industry front group.
However, by 2019, mainstream media had begun identifying cracks in their armor that
revealed their true colors.

The New York Times published an investigative report on the ILSI titled “A Shadowy
Industry Group Shapes Food Policy Around the World."*¢ In it the reporter commented

that the organization was coming under:"”

“... increasing scrutiny as it was little more than a front group advancing the
interests of the 400 corporate members that provide its $17 million budget,
among them Coca-Cola, Dupont, PepsiCo, General Mills and Danone.”

GMA Rebranded but Still the Same

By 2018, GMA executives recognized the writing on the wall as their membership
continued to drop. In early 2020 the company rebranded as Consumer Brands
Association with a mission to “advocate for product affordability, access and innovation;

eliminate consumer confusion; and solve large problems in the marketplace.”'
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The rebranding helped infuse new life into the organization, which saw the membership
jump by over 30%. Rejoining the ranks was Campbell Soup Co. along with Hostess
Brands, Butcher Box and Sargento Foods, to name a few. Jeffrey Harmening is the chair
of Consumer Brands Association and coincidentally the CEO of General Mills Inc.™

The current member list?° includes, in part, Abbott Nutrition, Coca-Cola Co., Kellogg Co.
and Procter & Gamble. Retail members include Amazon.com and the Target
Corporation.

According to Jay Byrne, former head of public relations at Monsanto in 2001, changing
the way people think about industry is tantamount to cyber warfare. He said, "Imagine
the internet as a weapon, sitting on a table. Either you use it or your opponent does, but
somebody's going to get killed."2"2

Ultraprocessed Foods Are Not Healthy

In the U.S. 42.5% of adults 20 and over are obese and, in total, 73.6% are overweight or
obese.z While these statistics are already alarming, the American Obesity Association

suggests that by 2025 50% of Americans may be obese — and predicts this will jump to
60% by 2030.%

The trigger behind this ongoing rise in weight is a burning question, with a complex

answer. However, the consumption of ultraprocessed foods is likely a large contributor.

No matter how much renovating, reconfiguring or reprogramming food manufacturers
do to junk food ingredients or processing, the products will never be healthy alternative
food source. In fact, Nestlé is considering dropping or replacing standards for the
“treats”? in their food line, which would lower the percentage of foods categorized as

“junk food.”

As one justification Nestlé uses for altering the standards that identify “healthy”
ultraprocessed foods, they said: “We believe that a healthy diet means finding a balance
between well-being and enjoyment. This includes having some space for indulgent

foods, consumed in moderation."?
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However, these “indulgent foods,” as Nestlé categorizes them, are largely responsible
for the rising levels of obesity in the Western world. A small-scale, but rigorous,
randomized and carefully controlled study?” was performed by the National Institutes of
Health (NIH) to analyze if those eating ultraprocessed foods ate more calories and
gained more weight.28

During the study, the researchers measured energy intake and weight change, and took
metabolic measurements.?® They sought to determine if processed foods were a
problem independently or if people who ate processed foods already had health
problems that were unrelated to their diet.

The evidence demonstrated that when eating ultraprocessed foods compared to an
unprocessed diet, the average person increased their intake by 459 calories each day,
often over breakfast and lunch. In the two weeks the participants were on the
ultraprocessed diet they gained an average of 1.98 pounds and while on the
unprocessed diet lost the same amount.3°

Eating this food sold for human consumption isn't fit for animals. In one study led by
Eric Berg, Ph.D., from North Dakota State University, scientists fed animals a typical
American diet. However, the experiment had to be stopped early as veterinarians

deemed it was inhumane to the animals.3'

In addition to obesity and the subsequent health conditions that accompany the
condition, evidence suggests that eating ultraprocessed foods may have a negative
effect on bone strength and increase the risk for fracture.? It is apparent from scientific
evidence that no matter what spin the industry uses, ultraprocessed foods are
downright dangerous.

Sources and References

« 1.8.11,25 26 Financial Times, June 1, 2021
2 YouTube, How It's Made Vegetable Oil
o 3 The Guardian, The Hidden Dangers in Breakfast

« 4 Centers for Disease Control and Prevention, January 9, 2019
S lowa Alliance for Responsible Agriculture, CAFOs and Food Safety
6.7 BMJ Open, 2016;6(3):e009892 Results


https://articles.mercola.com/sites/articles/archive/2021/02/03/majority-of-americans-will-be-obese-by-2030.aspx
https://articles.mercola.com/sites/articles/archive/2020/12/19/study-feeding-pigs-human-food-canceled-for-cruelty.aspx
https://www.ft.com/content/4c98d410-38b1-4be8-95b2-d029e054f492
https://www.youtube.com/watch?v=qKrY_WjogXk
https://www.theguardian.com/society/2004/apr/01/medicineandhealth.food
https://www.cdc.gov/ecoli/2018/o157h7-11-18/index.html
https://cleaniowanow.org/learn-about-the-problem/cafo-food-safety/
https://bmjopen.bmj.com/content/6/3/e009892

? Bloomberg, September 18, 2020, 00:26

10 Bloomberg, September 18, 2020, 3:40

12 Financial Times, June 1, 2021, bottom

13,15 Organic Consumers Association, December 4, 2017

4 The Boycott List

16,17 New York Times, September 16, 2019

18,19 Food Business News, February 26, 2021

20 consumer Brand Association, Member List

21 The Boycott List, Sliding image

22 GMWatch, July 13, 2013

23 U.S. CDC, Obesity and Overweight

24 American Obesity Association January 12, 2021

27, 29,30 Cell Metabolism, 2019; doi.org/10.1016/j.cmet.2019.05.008
28 National Institutes of Health, May 16, 2019

31 Meet Your Herdmates Appetizer, December 2, 2020, 00:40
32 Bone Research, 2021;9(14)


https://www.bloomberg.com/news/videos/2020-09-18/nestle-ceo-on-health-nutrition-sales-virus-chocolate-video
https://www.bloomberg.com/news/videos/2020-09-18/nestle-ceo-on-health-nutrition-sales-virus-chocolate-video
https://www.ft.com/content/4c98d410-38b1-4be8-95b2-d029e054f492
https://www.organicconsumers.org/blog/big-foods-lobbying-arm-brink-extinction
http://www.theboycottlist.org/
https://www.nytimes.com/2019/09/16/health/ilsi-food-policy-india-brazil-china.html
https://www.foodbusinessnews.net/articles/18040-membership-jumps-over-30-for-consumer-brands-association
https://consumerbrandsassociation.org/membership-benefits/membership-list/
http://www.theboycottlist.org/
https://www.gmwatch.org/en/news/archive/2013/14845-us-military-tracks-gm-campaigners-and-independent-scientists
https://www.cdc.gov/nchs/fastats/obesity-overweight.htm
https://www.prnewswire.com/news-releases/new-study-predicts-50-of-americans-with-obesity-301206163.html
https://www.cell.com/cell-metabolism/fulltext/S1550-4131(19)30248-7
https://www.nih.gov/news-events/news-releases/nih-study-finds-heavily-processed-foods-cause-overeating-weight-gain
https://www.youtube.com/watch?feature=youtu.be&v=9pXng6P0bgc&app=desktop
https://www.nature.com/articles/s41413-020-00127-9?mc_cid=ed3745cb04

